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Meta Platforms boss Mark Zuckerberg is at it again with artificial intelligence, this time pledging to accelerate the development of Al's future.The chief executive of Facebook's parent company has doubled down on his plans to develop artificial superintelligence (ASI), a technology not quite here yet but that's seeds he's planting."For our
superintelligence effort, I'm focused on building the most elite and talent-dense team in the industry," Mr Zuckerberg said in a post on Threads.He added that Meta would spend "hundreds of billions" of dollars to build this AI of the future. ASI is still an entirely hypothetical software-based system but is expected to have an intellectual scope
surpassing human thinking capability and going far beyond the capacity of today's Al. Its highly advanced cognitive functions and developed reasoning skills would surpass those of any human, IBM says.However, at this point, ASI is still a future technology and does not exist yet, as today's innovations are too limited to fully build it.To put this into
perspective, the current level of Al is considered as artificial narrow intelligence, or weak AI, which, even though it can excel in specific tasks such as those presently carried out by generative Al, it still relies on pre-programmed algorithms and needs human intervention to operate.More importantly, weak AI cannot learn new skills or develop a deep
understanding of the world, IBM explains, because "the [human] brain's workings are still not fully understood making it difficult to recreate via software and hardware"."Not all thinkers are aligned on the feasibility of something like an ASI. Human intelligence is the product of specific evolutionary factors and may not represent an optimal or
universal form of intelligence," IBM added.What are the areas in which ASI would excel? Decision-making and emotional intelligence most notably, in addition to boosting what present Al can already do with creativity and problem-solving, Advanced general intelligence (AGI) is another advanced form of Al capable of performing any intellectual task
that a human can. It's also at a theoretical stage.Unlike current Al systems, which are designed for narrow or "weak" specific purposes such as language translation or image recognition, AGI aims to understand, learn and adapt to a range of jobs across various industries.AGI and ASI, in some cases, have been used interchangeably. The key difference
is that while AGI would possess human reasoning skills in a wide range of specific applications, ASI is expected to surpass human intelligence in every aspect.Quantum Al, meanwhile, is powered by large quantum models are also advanced Al systems designed to analyse, process and generate quantitative data rather than natural language, which is
the basis for the current large language models that power generative AI.Word-based Al is trained only on the words of the internet," Jack Hidary, chief executive of Alphabet spinoff SandboxAQ, told The National. "So if it's not on the internet, it doesn't know it we produce data in a very different way [like] from actual equations."Much like his highly
criticised metaverse plans, Mr Zuckerberg is, again, vowing a lot - including the big bucks.On another Threads post, he said his company is "going to invest hundreds of billions of dollars to build superintelligence". To hammer down that point, he stressed that Meta has "the capital from our business to do this".In its fiscal first quarter, Meta's revenue
jumped 16 per cent annually to $42.31 billion, while profit leapt 35 per cent year-on-year to $16.6 billion - more than analyst estimates and defying worries over the effects of US-imposed tariffs.Meta is scheduled to report its second-quarter results on July 30, with sales in the range of between $42.5 billion and $44.5 billion, according to chief
financial officer Susan Li, in line with analyst projections.The company and its boss have been obsessed with futuristic technology and have pledged to invest in both costs - billions, reportedly - and recruitment.This is where it gets a little sticky, as predictions on when ASI - or even AGI - will become a reality range from the near future to decades
away.A study conducted in February by AIMultiple Research principal analyst Cem Dilmegani found Al experts expect a 50 per cent chance that machines may achieve human-level intelligence anytime between 2040 and 2061.Meanwhile, a 2024 study conducted by researchers from Al Impacts, Germany's University of Bonn and the UK's University
of Oxford found the possibility "of unaided machines outperforming humans in every possible task was estimated at 10 per cent by 2027 and 50 per cent by 2047 ... if science continues undisrupted". The updated analysis, conducted in February by Cem Dilmegani, principal analyst at AIMultiple Research, combed through about 8,600 predictions from
scientists, Al experts and entrepreneurs between 2009 and 2023 to understand when experts believe it may happen.A subsection of the analysis encompassed 10 surveys that queried a total of 5,288 Al researchers and experts. Based on an averaging of the data, there is a 50 per cent probability that we would achieve human-level intelligence in
machines at some point between 2040 and 2061, the analysis found.Yes - the Artificial Superintelligence Alliance, a collective that describes itself as "the largest open-sourced, independent entity in Al research and development", according to its LinkedIn page.The group comprises Fetch.ai, SingularityNET and Ocean Protocol and Cudos, and aims to
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content/themes/AmericanSpecialties/template.mainhomepage.php Let ASI Power Your Business Launch & scale your distribution business with one comprehensive platform. Count on ASIs industry-leading research to provide market insights and analysis. Grow your skills while you grow your business with our educational tools. ASI holds the
industrys most coveted networking events for promo pros. With over 60 years in the promo industry, ASI is still a family business that puts its member satisfaction above all else. When you become a member of ASI, you can be sure well be there for you each step of the way to grow your business. McCormick Place July 22-24, 2025 Don't miss out on
2025's last large scale business event of the year, offering everything you need to dominate the 3rd and 4th quarters. Meet with over 500 top suppliers, find new and innovative products perfect for holiday and back-to-school, discover exclusive sales tools to make you more productive and soak in relevant education and industry knowledge that could
impact your success. Gain the competitive edge you need to make 2025 your best year yet. Chip S.The PFM Group (asi/525981) The Advertising Specialty Institute (ASI) is the largest media, marketing and education organization serving the promotional products industry. ASI connects suppliers and distributors through ASIs robust industry-leading
network, which boasts over 25,000 supplier and distributor members. ASI members have access to the world's most powerful promotional product network, ESP, where three out of every four promotional product searches occur. ASI is fully committed and dedicated to providing members with cutting edge interactive tools, member support, trade
shows, educational information and resources that improve business efficiency, drive traffic and win sales. What is ASIs mission?ASI bridges suppliers and distributors by providing catalogs, information directories, newsletters, magazines, websites, databases, interactive e-commerce, and robust marketing and selling tools. What are advertising
specialties?Advertising specialties, also known as promotional products, are practical, entertaining or decorative products like mugs and tee shirts often imprinted with an advertisers name, logo, slogan or message and given away. These products are often kept by recipients for months, offering great exposure for the advertisers message. Featured
Products: ESP Web: Source and order every promotional product in the industry from 3,500+ suppliers with ESP Web. ESP Websites: A user-friendly e-commerce enabled website solution. Choose from 100s of designs. Requires no design experience needed. Catalogs: Give clients new ideas and ways of using promo products and stay one step ahead
of competitors. Magazines: ASI offers a wide range of award-winning publications to help keep your finger on the pulse of the industry. Show Booths: Display your products in front of thousands of industry distributors at three strategically timed ASI shows. The ASI Learning Network is LIVE!This new online platform is your hub for on-demand
professional development exclusively for ASI members. Explore 7 learning tracks covering sales, marketing, sustainability, AI, ESP+ and more. Just getting started? The Im New to ASI track has you covered. Start learning today and level up your promo & print industry skills. To access the ASI Learning Network, visitasicentral.com/education.
Advertising Specialty Institute reposted this So yeah, we did a thing... ASI's Education Team has been hard at work for the last few months building a brand new learning management system -- the ASI Learning Network -- on a premier platform we purchased with interactivity, Al-infused learning, gamification, and a robust new slate of promo- and
print-specific classes to serve ASI's 25,000 distributor, supplier, decorator and overseas members. The best part? It's totally free for ASI members as we're committed, as always, to your ongoing learning and success. We made this investment on your behalf, and we're super excited as it officially launched yesterday and there will a big splash to roll it
out at the ASI Chicago Show next week. HUGE congrats to the team who made it happen: Kerry Boderman, MASI Sara Lavenduski Habib Schonewolff Kimberly Var Kathleen Fitzgerald May Zhang and my tiger team of industry besties who Beta tested it for me (looking at you, Jill Albers, Brittany David, MAS, Crystal Egan, Corina Peacock, Kalay
Govender and others -- you're the best!!!) And of course to Timothy Andrews and the Cohn family who owns ASI who always step up in a big way to support our members! Thank you!Advertising Specialty Institute Advertising Specialty Institute reposted this Were excited to head to the Advertising Specialty Institute Show in Chicago next week. Come
visit All American Writing Instruments at Booth #1320 to experience two major product spotlights!First up, the official trade show launch of the RePen, our USA-made, eco-friendly pen crafted from recycled water bottles. With over 45 million sold, its a proven favorite for companies looking for sustainable promotional products.Were also debuting
mr.BriteSign, a bold new line of customizable display signs designed for events, gifts, and branded decor. Stop by to see the eye-catching display built by our own Colleen Shea and Louie Matten, featuring real samples and fresh designs.Lets talk writing instruments, sustainability, and smart custom signageall made in the USA. #ASIChicago #RePen
#mrBriteSign #MadeIlnUSA #EcoFriendlyPromo #CustomSigns #WritingInstruments #PromotionalProducts #AAWI Youve arrived at the best hub of information in the promotional products industry. Log in here and bookmark this page for quick access to News, Education, Research, Supplier Search, ESP one-click entry, and so much more. Consider
this your ASI member home for instruction and information to make your job easier. The best solutions to help promo products suppliers and distributors succeed.ASI Members login to access Education, Research, ESP, Pay Your Bill, Find a Supplier and much more.Member Login Become A Member ASI is in the business of success. A time-tested
industry leader in technology, information, education, advertising opportunities, trade shows and events, ASI helps its 25,000 members sell, market and promote their brands, while turning on the world to the power of promotional products. Join ASI In 1949, Maurice and Bess Cohn of Iowa entered the industry as distributors, or sellers, of promo
items. Four years later, they decided to become food gift suppliers instead, growing into the industrys largest. In 1962, their 29-year-old son Norman encouraged them to buy ASI.The Cohns soon sold their supplier business to focus on ASI and unifying the distributor and supplier network. Norman and his wife Suzanne relocated their family to
Philadelphia to run the company and all five of their children, as they became old enough, worked at ASI, contributing to the success of the company and industry.A fourth generation continues to learn about ASI and the promo industry, through internships, jobs and even occasional turns as Promo, the ASI Show mascot. Promotional products, aka ad
specialties, giveaways, freebies, branded merch, are used by virtually every major brand in the world. Why? Logoed products like pens, T-shirts, grocery bags, thumb drives, water bottles etc. are a high-impact, cost-effective advertising medium that beats out just about every other type of marketing, helping promote everything from a new store
opening and hot new product to the Academy Awards and even the U.S. census. Look around. Bet you spot a ton of practical, useful FREE promos pretty much everywhere, all adding up to a successful, $25.8 billion dollar industry. From its humble start in 1950 in the dining room of a small home in West Philadelphia, ASI has evolved to become a
leading force for change, creativity, technical innovation and success throughout the promotional products industry, guided by the sure hands of the Norman Cohn Family and ASIs President and Chief Executive Officer Tim Andrews. The ASI mission is to be the trusted partner of the promotional products industry by fostering its success every step of
the way. To encourage growth and innovation, ASI provides the industrys technology, education, events, research, news content and business connections. ASI strives to empower the global promotional products industry, which is dedicated to supporting the marketing goals of businesses, brands and causes. ASI provides everything the community
needs to be informed, inspired, productive and successful. We care. About our members and colleagues and the communities where we live and work.We treat people as we would like to be treated. That means following through, listening and considering alternative views and ideas.We are fair, open and honest with each other, our members, our
partners and our vendors. We deliver on our promises. If we cant, we try to make it right.We surround ourselves with talented, enthusiastic people who want to learn, grow and help us improve. ASI isnt for everyone, and thats OK.We embrace diversity. In race, creed, color, ethnicity, national origin, religion, sex, age, sexual orientation, marital status,
physical ability, veteran status and everything in between. Diversity broadens and deepens our understanding, and helps us represent and serve everyone.Were like a family. We have fun, willing to be as silly as we are serious. We celebrate everyday accomplishments and successes, and share in major milestones.We invest in our future by
encouraging and nurturing new ways to serve members and each other.We use data and facts to make decisions. But we arent afraid to take risks.We hold ourselves, and each other, accountable. Thats how we learn for next time.We strive for excellence in everything we do, from the products we create to the relationships we build.Above all else,
were with each other every step of the way. Advertising Specialty InstituteExecutive Leadership Take the next step by watching our free online marketplace demo or speaking to one of our membership specialists. In addition to access to our online marketplace, you'll also become a member of our promotional product ecosystem which includes
marketing services, sales tools, free education and networking events to help you build sustainable businesses. Complete the form to speak with an ASI representative, or call us at(800) 546-1350. ASI provides its members with resources to network, learn, and grow their promo product business. Do you have what it takes to sell promotional products
and join a booming $26.1 billion dollar industry? Do you produce a product that could be a great promotional product? Do you already sell into the retail market and are looking to expand into a new market? Do you know the two most popular types of decorating methods? Its embroidery or screen printing. Do you provide these or decorating solutions
perfect for a promotional product? For companies that sell embroidery or screen printing equipment, an ASI equipment membership package is for you. Our powerful network of 25,000 ASI members are always looking to expand their services for their customers. Are you located in Canada and interested in becoming a promotional products
distributor? Are you located outside of the United States and interested in becoming a promotional product distributor? An ASI membership gives you a distinct advantage over your competitors, providing exclusive benefits like top business tools, breaking industry news and world-class education that other industry organizations cant provide. Your
unique ASI number is the only true industry identifier, respected and recognized by industry professionals for more than 60 years. Our research team provides data to help our members show the value of promotional products and improve their business. Yearly reports include the State of the Industry, the Global Ad Impression Study and the State
and Regional Report. Discover new products and make new business connections at our events throughout the year. Join us at three ASI Shows (Orlando, Fort Worth, Chicago), fASIlitate and ASI Show ConneX. Through ASI University, as well as Education Day at ASI Show, youll have access to a library of resources to further your professional
development and increase your industry knowledge. ASI members enjoy exclusive savings on travel, ground shipping, office supplies and more. Reach end-buyers and maintain a professional reputation online with sales prospecting and credit reporting tools. Stay up to date with the latest updates from suppliers, including new product lines, catalogs,
samples and sales info. The ASI Business Savings Program gives members exclusive deals. Save $100s to $1,000s each year with exclusive member only savings! Members Save Money With These ASI Partners Couldn't do this business without ESP+ its easy to navigate and what ever your looking for is all in one place instead having to go vendor to
vendor ASI#: 259870 The extensive database for promotional products is amazing and the ability to use filters to narrow the options is priceless. ASI# 233313 Fill out the form below and one of our helpful employees will be in touch. From O'Hare International Airport, Northwest or the NorthFollow I-190 East to I-90 East. This turns into 1-90/94 East
(Dan Ryan Expressway). Keeping to the right, follow to I-55 North (Stevenson Expressway). Exit at Martin L. King Drive (Exit #293D) and follow signs to Lot A.From the WestTake I-290 East (Eisenhower Expressway) to I-94 East (Dan Ryan Expressway). Keeping to the right, follow to I-55 North (Stevenson Expressway). Exit at Martin L. King Drive
(Exit #293D) and follow signs to Lot A.From Midway Airport or SouthwestTake I-55 North (Stevenson Expressway). Exit at Martin L. King Drive (Exit #293D) and follow signs to Lot A.From the South or Indiana via I-80/94From [-80/94, exit at [-94 West (Bishop Ford Expressway) and proceed on I-94 West (Dan Ryan Expressway). Follow to I-55 North
(Stevenson Expressway). Exit at Martin L. King Drive (Exit #293D) and follow signs to Lot A.From Indiana-SkywayTake I-90 West (Indiana Tollway turns into the Chicago Skyway). Merge onto I-90/94 West (Dan Ryan Expressway). Exit at I-55 North (Stevenson Expressway). Exit at Martin L. King Drive (Exit #293D) and follow signs to Lot A.From
North Lake Shore Drive (US-41)From Lake Shore Drive, exit at 31st St. and turn right (West). Turn right again on Martin L. King Drive and follow signs to Lot A.From Congress ParkwayFrom Congress Parkway, turn right onto Michigan Av. Proceed South to Cermak Rd. (E. 22nd St.). Turn left on Cermak Rd. Then turn right immediately onto Prairie
Ave. and follow signs to Lot A.
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